This paper discusses the debate concerning the concept of "Halal" tourism by 
As the largest Muslim populated country in the world, Indonesia is also interested to follow the trend and takes part in the global Halal tourism market by introducing Halal ideas to some tourist destinations. Indonesia relies on tourism for foreign earnings by relying on its beautiful nature and its rich cultural heritage. There are many tourist destinations in the country, which has become favorite destination for global tourists such as Bali, Toraja, Yogyakarta, etc. However, with the growing competition in global tourism business, it is no longer sufficient to rely only on nature and culture as tourist attractions. It needs creative strategy more to attract global tourists, and Halal tourism offers opportunities for that purposes.
In 2015, Lombok-an island region among tourist destinations in Indonesiaparticipated in the World Halal Tourism Summit in Dubai and was awarded the "World Best Halal Tourist Destination" and the "World Best Halal Honeymoon Tourism." Motivated by the awads, the local government-supported by the central governmentembark upon developing Halal tourism to gain more benefits from the global tourism market. However, there is no concrete concept of Halal tourism yet to be developed in Lombok. This has raised question why the provincial government is determined DOI 10 .18502/kss.v3i5. 2352 Page 495
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The 1st Eventually, this paper is organized in a simple structure. After this introduction, the second section will explore definitions of Halal tourism available in the literature and look at the emergence of global trend in Halal tourism. The third section will explore the conceptual framework concerning the development of Halal tourism focusing on the debate between values and branding. The fourth section will trace the origin and development of Halal tourism in Lombok, Indonesia, that has taken out Lombok to accept international best Halal tourism awards. The last section will deal with the conclusion of this paper.
Halal Tourism: Definition and Global Trend
Halal is an Arabic term in Islamic religion, which means permissible according to the According to UNWTO, tourism is defined as the activities of persons travelling to and staying in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes [4] . This definition refers to tourism in general. Combining the term "Halal" to form "Halal tourism," the definition of Halal tourism refers to "any tourism object or action which is permissible according to Islamic teachings to use or engage by Muslims in tourism industry" [5] .
Theoretically, the literature on tourism barely subsumes religious attributes, especially when talking about the attributes of Islam [6] . Moreover, the complexity in understanding Halal tourism is also influenced by the emergence of wide-ranging terms in the subject, such as Islamic tourism, Islamic spiritual tourism, religious tourism, and Halal tourism, which are laying the variants within the framework of the understanding of religion-based tourism. Generally, Halal tourism and Islamic tourism are two mostly-used terms, which have been being discussed massively. This section will further clarify the definition and components of Halal tourism.
There are two approaches to understand the concept of religious tourism based on the perspective and goals in travelling [7] . First, the approach that defines Islamic tourism which emphasize on the importance of 'spiritual motivation' when travelling.
In a sense, Islamic tourism contains diversification motive where the attitude shown in this tourism is the intention to 'worship' and to ask the blessing of God and avoid odisaster during the journey or trip [8] . Inclusively, Islamic tourism is widely understood as tourism activities carried out by Muslims and non-Muslims to learn about
Islam [9] . On the other hand, it also relates to the consistency of faiths to continuously implementing the principles of Islam during the tour [10] .
The important point of this approach is that all religion-based tourism activities some prerequisite materials that a tourism destination should provide [12] . Another important thing is the availability of facilities for worship, food with a Halal certificate, non-alcoholic consumption goods, and separated pool or spa for men and women [13] .
In another context, Halal tourism is considered as a revolutionary form of tourism where the Muslim tourists began to realize the importance of religious needs when travelling, thus responded as an opportunity for tourism service providers [14] . Some businesses catch this opportunity to provide goods and tourism services to Muslim consumers, such as Halal hotels (the hotel adhered to Islamic principles), Halal resorts, Halal restaurants, and Halal travel packages [15] .
An important point in this approach is the availability of goods and services that contain values of sharia as a supporting element in the tour for Muslim travelers. It implies that Halal tourism focused on the establishment of the production chain in which tourism can provide Sharia-compliant attributes to support tourism activities for Muslim travelers. When Halal tourism is regarded as an opportunity, then it works as a business opportunity that is prepared on the values of the Sharia and embraced by all actors in the tourism sector [16] . 
Malaysia
The first country that is seriously implementing Halal tourism is Malaysia. Home" attracting the Middle Eastern tourists. In this campaign, tourism operators and travel agents are involved in offering and promoting affordable health tourism [18] .
In order to realize the grand design of "Halal Master Plan" the government established a set of rules to deny tourist behavior, which is incompatible with Islamic teachings, such as consuming alcohol, wearing exposing clothes, do sunbathing in the public area, and banning the provision of non-Halal food in tourist destinations [19] . To guar- 
Thailand
As a country with a major population of Buddhist, Thailand did not make much of a Halal industrial sector, not to particularly mention the Halal tourism sector. However, as the largest exporter of food products, the country has also moved to capture the opportunities of the growing Muslim consumer with high purchasing power. As such, developing Halal industry sectors sounds very promising economically, and the Thai government was determined to do so seriously. As a result, up to 2015 there are some 3600 companies in Thailand hold the overall Halal certification, which covers 120 000 kinds of products, with export volume increase of 10 % per year in order to maintain Thailand's position as world's fifth biggest exporter of Halal products [22] . Halal principles are applied correctly and appropriately they can provide the benefit for the development of tourism sector in Thailand, in particular hospitality services, although Thailand is not a country with a majority Muslim population, such as Indonesia and Malaysia.
Philippines
The Philippines is also developing Halal tourism sector just recently. Two government institutions are initiating cooperation for Halal tourism project namely the National Program, which must refer to a set of goals, targets, strategies, and activities comprehensively for growth of the Halal industry in producing, supplying, and processing products, as well as increase export capacity of Halal products.
Singapore
In 2015, Singapore's tourism industry surprises the world by placing itselft in the first rank in GMTI as Halal-friendly tourist destinations in non-Muslim countries. Based on the results of a survey of travelers from 100 countries, Singapore is widely known as the friendliest country for Muslim travelers, especially in the provision of Halal food and prayer facilities [23] . The achievements of Singapore cannot be separated from the role of Crescent Rating, a company that provides research, consulting, and training related to the rating of Halal, which also publishes a report on global industrial and assessment systems tourist destinations seen from the weight of 'Halal friendliness' based on the availability of Halal food and a place of worship [24] .
Furthermore, Singapore has also provided support features for Muslim travelers, such as web sites Halaltrip.com, a mobile-friendly application, and user's manual Halal tourism. The website offers a variety of features for Muslim travelers to book hotels, flights and package tours, and locates Halal restaurants and places of worship [25] . In addition, HalalTrip applications that can be downloaded into mobile phones is expected to facilitate Muslim travelers during the trip and sharing resources and providing advice and assessment of the list of restaurants that exist in certain destinations [26] . Initially, the Singapore domestic Halal tourism sector prepares to publish Halal travel guidance. 
Indonesia's position in global Halal tourism
According to the report of the Global Muslim Travel Index 2015, there are several countries, which have met the category of Halal tourism destination criteria, one of which is Indonesia (see Table 1 ). Indonesia ranks the sixth in the index, lag behind its neighbor Malaysia, which ranks the first. The rank indicates that Indonesia still needs to improve its performance in the Halal tourism sector if it is determined to attract global Muslim travelers. The potentials of Indonesian tourism sector should be able to be developed more widely to cater Muslim tourists by providing services making enjoyable trip for Muslims. Stakeholders working within this unprecedented industry must address this issue properly.
The data shows that Indonesia is still at the second lowest level in terms of language proficiency along with Saudi Arabia in the acquisition value of 54.5. The low language proficiency is assumed to show two conditions, namely the low quality of human resources (HR) in communicating with foreign tourists in a foreign language, and the inability in understanding the desire of foreign Muslim tourists in Indonesia. Of course, this index also shows that Indonesia has a good human resource capacity to sustain the development of Halal tourism. Then, the data also showed the small number of foreign Muslim tourists visiting Indonesia with the acquisition of the second-lowest score of 13.1. This figure shows that Indonesia laid down as the last second preference by Muslim foreign tourists for sightseeing. It informed that there is a labor shortage in the scheme of Halal tourism so it is not able to provide optimal service to foreign Muslim travelers.
Branding-based vs. Value-based Halal Tourism
Following the definitions concerning Halal tourism as explained above, this section would look further at the strategy of states in developing Halal tourism. Two concepts will be particularly discussed, which are Halal tourism as a value (value-based Halal tourism) and Halal tourism as a brand-image (branding-based Halal tourism). There are differences in the origin and ideas between the two concepts that will bring different implications on the strategy and implementations of the concept in the real world.
Value-based Halal tourism
Halal tourism as a value refers to the practice of travelling according to sharia principles. Muslims, when traveling, should not leaving the sharia principles, such as salaat (Table 2) .
As shown in the Source: Global muslim travel index report 2015 [28] according to sharia principles should not be that difficult. This is due to the existence of Islamic values, which have become part of people's daily life. Instead of that, there are sufficient infrastructures for performing Islamic principles as mosques for salaat (praying). As stated in a report commenting Indonesia, Muslim friendly tourist destinations are a place with many mosques, and Indonesia has 600 mosques [29] .
Therefore, these countries are able to develop Halal tourism based on values. The government needs only to set up policy to develop and support value-based Halal Halal tourism would gain support from the society, and could enhance social cohesion.
Society as a whole would feel as a part of the tourism sector, which is being developed by the government. 
Branding-based Halal tourism
In the era of economic globalization, states compete with other states in order to gain benefits from the liberalization of economic activities. The opening up of market in many countries has given opportunities for states to develop products and services to cater global consumers. In order to win the competition a number of strategies employed by the states, among others is through "nation branding". Nation branding is defined as a government-based coordinating strategy to manage national image and to improve tourism, investment, and foreign relations [30] . Branding for developing state image has been recognized long as part of the efforts to practice public diplomacy. As mentioned by Volcic, the nation-branding trend makes the connection between nationalism and marketing explicit and concrete. Insofar as it is characterized by unprecedented levels of state expenditure on branding consultants, the mobilization of private/public partnerships for promoting national identity, and the convergence of the state's use of commercial strategies for public and international relations with the private sector's use of nationalism to sell products [31] .
Tourism itself is one of the components of nation branding. Branding in tourism, which is widely known is destination branding. When the idea of Halal tourism was formulated as a "niche" tourism, there is a need to introduce the idea to the global market.
Halal tourism, as a branding, is primarily conceptualized from demand-side perspective, adopting a consumer-perceived-image approach. However, branding needs a lot of budget for hiring consultants and promoting brands through varieties of media. Nevertheless, once it is accepted by the public, it promises substantial economic benefits for the selling products or services.
Lombok: Halal Tourism in the Making
The 
The exploration phase (2008-2015)
The second phase, the exploration phase was started from 2008 to 2015. West Nusa Tenggara Province-Gusia also mentioned that the designation of Lombok as Halal tourist destination was aimed at increasing the selling value of the tourism sector. However, it is underpinning the risk of developing Halal tourism, which falls into dichotomy between economic rationality and Islamic value. Despite its local potential resources to catch opportunity from Halal global market, Gusia doubts that subsuming Islamic value within the perception of the economic pursuit of profit will only engender socio-economic crackdown at the level of society. It implies that the economic rationality alongside modernity will erode Islamic local wisdom. Yet he underlined that the government should anticipate this impending challenge in order to develop more sustainable Halal tourism.
Conclusion
The development of Halal tourism in Indonesia is a rather new phenomenon although
Indonesia is known as a country with the largest Muslim population in the world.
Halal tourism has become a trend in global tourism, which promises to give economic Lombok, is more oriented toward branding for the purposes of enlarging the tourism market. Meanwhile, the idea to develop value-based Halal tourism is still far from materialized.
